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THESIS CONCEPT

Candy Shop: Getting Back What You Give is an interactive installation communicating the lack of value 
social media companies accord to human life. As the number of social media users has drastically increased 
throughout the years, the reckless exploitation of the user’s time has become pervasive in society. Social 
media companies manipulate as many users as possible into wasting as much time as possible on their sites 
in order to maximize their profits. The installation visualizes the revenues generated from the individual user’s 
time spent on the platforms using candy. In contrast to these small amounts (at times fragments) of candy, 
large format illustrations of candy mountains representing the overall superfluous revenues generated by the 
companies on a daily basis hang on the walls of the installation. Candies operate as a metaphor for the unfair 
exchange between the companies and the users; they represent the toxic allures of these platforms, whilst 
also symbolizing the happiness stolen away from the users by the companies. Candy Shop: Getting Back 
What You Give was created in an attempt at making the users question their commitment to their screens.



RESEARCH

Calculation: Average Revenue per User per Year/ Average Number of Minutes per User per Year*

*Source links at the end of PDF



RESEARCH



ELEMENT 1 WALL DISPLAY

Sticker label (9 x 11 CM)

The consumption of the 11 AMT exhibiting artists (30 x 40 CM Plastic bags)



ELEMENT 2 ILLUSTRATIONS

MARK STANDING ON HIS PILE OF BONBON GOMME

Average daily revenue: 195.5 M € *

Pyramid height: 23.2 meters

Number of candies: 1479 Million

*Source: Facebook Investor Relations

MARK STANDING ON HIS PILE OF FERRERO ROCHER

Average daily revenue: 195.5 M € *

Pyramid height: 36.31 meters

Number of candies: 591Million

*Source: Facebook Investor Relations

MARK STANDING ON HIS PILE OF CARAMELS

Average daily revenue: 195.5 Million € *

Pyramid height: 21.74 meters

Number of candies: 618 Million

*Source: Facebook Investor Relations

Source: https://s21.q4cdn.com/399680738/files/doc_financials/2020/q4/FB-Earnings-Presentation-Q4-202
Source: https://s21.q4cdn.com/399680738/files/doc_financials/2020/q4/FB-Earnings-Presentation-Q4-202
Source: https://s21.q4cdn.com/399680738/files/doc_financials/2020/q4/FB-Earnings-Presentation-Q4-202


ELEMENT 3 CONVERSION APP

LINK

https://cdpn.io/thaliakassem/debug/XWNaogO


ELEMENT 4 PERFORMANCE

Precision: 0.01g

Storage for candy bags, tissue 
box and gloves

Trash bin for candy residues



INSTALLATION 2 x 5 SQM SPACE

Posters hanging from 
ceiling (1 x 2 meters)

Description of illustrations

Conversion app accessible from iPad

On display: the social media 
consumption of the 11 exhibiting 
AMT artists

Kakemono Rollup 
(0.85 x 2 meters)

Cardboard panel 
(1 x 1.5 meters)



PRODUCTION PLAN



THANK YOU



PROCESS ART & DESIGN PRECEDENTS

Pharmacy, Damien Hirst, 1992

Untitled (Ross in L.A), Felix Gonzalez-Torres, 1991

Data Shop, Varvara & Mar, 2017
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