
Person visiting the 
Meatpacking District 

(Tourist etc)

 The High Line Breakfast, Brunch and Lunch Places

Residents (People living here)

High End Boutiques (Make up Stores, Fashion Stores etc) The Market (Gourmet 
Food)

Dinner Places 

Possible cycle experienced while visiting the meatpacking district A

Possible cycle experienced while visiting the meatpacking district B

Cycle/Network relationship

Bars

Friends of residents and tourists

HotelsNightlife (Clubs ) 

Resident tells friend how great 
meatpacking district is and friend visits 

t

New tourist meets new friends which live 
in the area/ both exchange facts about their 

neighborhood

Tourist tells friend back home how great meatpacking is and that they should visit-friend visits / 
Friend/tourist tells more people which causes international word of mouth exchange

- people visit meatpacking

Path A, full cycle, person starts 
with day time activities and 
carries on throughout other 

activities until deciding to stay at 
hotel and possible repeat process 

the next day 

Process B, half 
cycle, person 
enjoys daytime 
activities until 
dinner, then 
goes back home 

Process C, Person only visits 
indivitual atraction

THE MEATPACKING DISTRICT - ENTERTAINMENT CYCLE

Possible cycle experienced while visiting the meatpacking district C


