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Gucci Ad 
 

This is a picture of a Gucci Advertisement. I think this is a gender-neutral advertisement. 

This advertisement goes against traditional gender norms.  As Kaiser emphasizes, “Gender is 

socially constructed and culturally created and represented. Gender is something that people do. 

Applying makeup, shaving one’s face or one’s legs, and donning high heels or a face veil all fall 

within the realm of doing gender; these processes and practices vary across time and space 

(cultural discourses).”1 (127) Traditional gender norms says that women have to dressed in 

feminine things like skirts, dresses, and heels and that men should take on the masculine form of 

that. This advertisement challenges those norms by making the clothing of the woman and man 

one in the same. Here the woman in dressed in a masculine way as the man is. It is almost as if 
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she is borrowing the man’s clothes. Furthermore, the man appears to be wearing mascara and 

blush which can be considered to be feminine by society and culture, however the woman is also 

wearing makeup in the advertisement. I feel like the clothes being sold in this advertisement are 

pretty gender fluid and can be worn by men or women. However, I know through Gucci’s sizing 

they categorize by man or woman. Furthermore, the male model to the left has a very feminine 

pose and is wearing a large pink bowtie and the female model has a very masculine pose and is 

wearing a scarf.  With that said, the clothing and stance of the models can also be recognized as 

non-binary, because I feel that they are not feminine nor masculine. As said above, both the man 

and the woman are dressed as one and the same.  

 

 


