History

The Arial® typeface is one of the
most widely used designs of the last
30 years. Drawn in 1982 by Monotype
Imaging designers Robin Nicholas and
Patricia Saunders for use in an early
IBM® laser printer, Arial has become a
staple for textual content. While some be-
lieve Arial has its design roots in the Hel-
vetica® typeface, its foundation is actually
in the Monotype Grotesque® design, drawn
' at the turn of the last century. Although cre-
ated for IBM, it was Microfgsoft in 1992 that
chose to make Arial part of] suite of system
fonts for the Windows® 3.1 pperating  sys-
tem. That decision gave the fesign its most
important send-off. ghen, Arial has
been used on just about ev ery computer
and in every textual appli ation imag-
inable. In addition to being bundled with
Windows operating systems jt's found
on the Apple® Mac OS X® pperating
systems and is embedded i irtually
all PostScript®-based lase brinters.
While only a few Arial font
bundled with operating sys
and hardware products, there
large number of variants in the family
available to graphic communicators. More than 28 styles ex-
ist, which include a range of rounded and monospaced de-
signs. Because it is easy to read at large and small sizes and in
a variety of applications, Arial has been a staple screen font for
decades. Arial, however, has many uses beyond on-screen appli-
cations. It has been a popular choice for advertising, book design
and office communication. The availability of many narrow widths
also makes the typeface suitable for posters and large print ads.
In smaller point sizes, Arial is popular for diagram annotations and
is an easy-reading typeface
for books. Arial is also used i
many logos and informationa
material, such as booklets, ed
ucational aids and instructio
manuals. I




The Helvetica® typeface is one of the most famous and popular in the £ 4
world. It’s been used for every typographic project imaginable, not
just because it is on virtually every computer. Helvetica is ubiqui-
tous because it works so well. The design embodies the concept
that a typeface should absolutely support the reading process
— that clear communication is the primary goal of typogra-
phy. Helvetica didn’t start out with that name. The story of
Helvetica began in the fall of 1956 in the small Swiss
town of Minchenstein. This is where Eduard Hoff-
mann, managing director of the Haas Type Foundry,
commissioned MaxMiedinger to draw a typeface
that would unseat a popular family offered by
one his company’s competitors. Miedinger,
who was an artist and graphic designer
before training as a typesetter, came up
with a design based on Hoffmann’s
instructions, and by the summer or
1957, produced a new sans serif
typeface which was given the
name “Neue Haas Grotesk.”
Simply translated this
meant “New Haas Sans
Serif.” The Stempel
type foundry, the
parent company
of Haas, de-
cided to of-
fer the

design
to

its
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Ger-
many,
where Stem-
pel was based.
The company, how-
ever, felt it would be too
difficult to market a new face
under another foundry’s name
and looked for one that would em-
body the spirit and heritage of the face.
The two companies settled on “Helvetica,”

which was a close approximation of “Helvetia,”
the Latin name for Switzerland. (“Helvetia” was not
chosen because a Swiss sewing machine company
and an insurance firm had already taken the name.) Over
the years, the Helvetica family was expanded to encompass
an extensive selection of weights and proportions and has been

adapted for every typesetting technology.

Helvetica

i



Its thick strokes, compressed letterspacing, and minimal interior coun-
terform are specifically aimed, as its name suggests, to “have an impact”.

Geoffrey Lee designed
Impact font for the
Stephenson Blake foundry
in1965. The sans serif
display typeface is very
heavy and condensed

in the grotesque style,
similar to Helvetica
Inserat. Use Impact font
in display situations.

The design rights were
acquired by Monotype,
which ultimately licensed
the design to Microsoft
as part of a package of
fonts for use with Windows
in the 1980s and 1990s.
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