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Jab Demcliioia_
At Code and Theor^, oZr JZnior Creati[e Strategists are the backbone of

\hat dri[es inno[ation and ne\ creati[e approaches in oZr \ork. B^

soZrcing from a set of di[ergent and ZniqZe backgroZnds \e ensZre

that \e can constantl^ appl^ fresh thinking and di[erse ideas to the age

old and ZniqZe challenges \e are tasked to sol[e e[er^ da^. 

The common thread that binds Zs together is a lo[e for sol[ing an^

problem, \illingness to do \hate[er it takes to get the job done, and a

high bar for qZalit^ of oZtpZt. We like to think of oZrsel[es as agents of

change in toda^'s digital-first \orld, for oZr clients and for consZmers

alike. Ultimatel^ \e pZsh oZr clients to\ards a fZtZre of fZll^ connected

content e]periences--creating ne\ spaces to commZnicate across

toZchpoints and en[ironments, and Znco[ering ne\ opportZnities to

break throZgh the noise in a competiti[e \orld of information o[erload. 

Working \ith clients at the global enterprise scale means sifting throZgh

hZge amoZnts of information and Znra[eling comple] legac^

ecos^stems. YoZ'll \ork closel^ \ith E]perience Strateg^, Engineering,

Data, Anal^tics and Research teams to define and bZild a roadmap for

digital-to-ph^sical ecos^stems that perform comple] fZnctions \ith

measZrable and optimi_able resZlts. 



Remionmibilioiem¬
CondZct targeted competiti[e, market, or bZsiness research and

distill rele[ant information

Anal^_e consZmer trends across prodZct categories to identif^ the

insights that \ill inform the project e]perience strateg^ and

concepts

De[elop qZantitati[e and qZalitati[e research plans to [alidate

h^potheses

Administer and participate in stakeholder inter[ie\s, \orkshops,

and brainstorms, then commZnicate ke^ takea\a^s to the rest of

the team

Collaborate across disciplines to de[elop prodZct reqZirements and

goals, and ensZre the appropriate implementation at e[er^ step

along the \a^

Ideate creati[e solZtions that sol[e for competing bZsiness

priorities and e]perience challenges

Work \ith senior le[el Creati[e Strategists at [arioZs stages of the

prodZct de[elopment process to sZpport ke^ project

milestones/deli[erables and learn \hat is reqZired to mo[e throZgh

the end to end prodZct de[elopment lifec^cle

Yop¶le ilobablx ligho fol ohim lole if xop¬
Are cZrioZs, creati[e and eager to \ear different hats throZghoZt a

project

Are eager to learn aboZt a \ide [ariet^ of topics, prodZcts, and

bZsinesses

Thri[e in a fast-paced en[ironment, and adapt easil^ to change

Are self-moti[ated, \illing to jZmp right in and take chances

Possess high emotional intelligence

Ha[e strong \ritten and [erbal commZnication skills

Skilled at distilling ke^ insights from a large amoZnt of research and

docZmentation

Are hZmble, \illing to take on an^ task to ensZre a sZccessfZl

oZtcome, and eager to learn from those aroZnd ^oZ

In xopl }lmo monoh­ xop can ewieco oo¬



Di[e headfirst into projects as a ke^ contribZtor to prodZct

strategies and solZtions

SZpport internal \orkshops to facilitate candid discZssion and

collaborati[e e]ploration \ith peers and clients alike. The^ \ill rel^

on ^oZr objecti[e gZidance to help them define their bZsiness

needs, goals, and a roadmap to get there. Being a "people person"

and carefZl arbiter \ill help e[er^one find alignment and Znco[er

that clear path for\ard.

Reqpirements¬
1+ ^ears e]perience in a digital prodZct strateg^ role, or 2+ ^ears

e]perience in a digital agenc^ en[ironment \ith pro[en strategic

record or eqZi[alent ad[anced degree

Familiarit^ \ith prodZct de[elopment processes and best practices

Strong commZnication skills, \hether in \riting, presentation, or

speaking

Abilit^ to think anal^ticall^ and s^nthesi_e large amoZnts of

information to qZickl^ and efficientl^ identif^ \hat is salient and

\hat is non-essential

Promote continZal creati[e impro[ement and acti[el^ contribZte to

a cZltZre of inno[ation, e]cellence and accoZntabilit^

Fle]ible skill set and personalit^; this role is Znpredictable and mZst

be able to contribZte across a \ide range of acti[ities

ABOUT US¬
Code and Theor^ is a digital-first strategic and creati[e agenc^ that

designs prodZcts, content, and campaigns across ph^sical and digital

en[ironments. FoZnded in 2001 and operating oZt of offices in Ne\

York, San Francisco, London, Atlanta, and Manila, \e belie[e a mi] of

technolog^ and creati[it^ can sol[e comple] bZsiness problems to dri[e

for\ard inno[ati[e change. 

From helping to redefining the pZblishing landscape throZgh oZr \ork

\ith media companies sZch as NBC Ne\s, WWE, Bloomberg, The BBC,

The OZtline, VogZe, and The GZardian, to creating a\ard-\inning

marketing programs for brands sZch as Ma^belline Ne\ York, Victoria's

Secret, and BZrger King, to de[eloping ZniqZe cZstomer e]periences for

NYLife, QZest Diagnostics, Citibank, Dignit^ Health, Reebok and Colgate



to designing ph^sical prodZcts for companies like Bro\n-Forman,

Hearst, and Comcast, Code and Theor^ is a creati[e agenc^ bZilt for the

entire ecos^stem. 

At Code and Theor^, \e stri[e to onl^ be limited b^ oZr o\n ambition

and creati[it^. We belie[e in pZshing be^ond the eas^ and ob[ioZs

ans\ers in order to deli[er the solZtions that are right for oZr clients,

their bZsinesses, and their Zsers. 

BENEFITS¬
In addition to \orking \ith the smart and passionate people that make

Zp the Code and Theor^ famil^, ^oZ also get the perks. There's the ZsZal

- 401k, e]cellent health, dental and [ision co[erage, life insZrance,

fle]ible spending, pre ta] commZter benefits and long- and short-term

disabilit^. Code and Theor^ has a ne\l^ impro[ed fle]ible [acation

polic^ that does not pZt a defined limit on the amoZnt of paid time off

an emplo^ee takes in a ^ear as long as the^ are responsible and

accoZntable to their \ork. This polic^ is based on mZtZal trZst bet\een

Code and Theor^ and oZr emplo^ees. Then there are the e]tras, some

random, mostl^ a\esome - bagel Monda^s, stocked cand^ jar and

e]ceptional StZmpto\n coffee and cold bre\, monthl^ massages and

team oZtings. 

Code and Theor^ is an eqZal opportZnit^ emplo^er, and \e [alZe

di[ersit^ at oZr compan^. We don't discriminate on the basis of race,

religion, color, national origin, gender, se]Zal orientation, age, marital

statZs, [eteran statZs or disabilit^ statZs.

Oohel jabm i_ Nev Yalk
3D Printer Technician @ Proto3000 ï

JZnior Designer-Little, Bro\n Books for YoZng Readers @ Hachette Book GroZp ï

JZnior Project Manager @ Edelman ï ProdZct Marketing Manager, Shopping @ Facebook ï

ProdZct Marketing Manager, Engagement @ Disne^ Streaming Ser[ices ï

User E]perience Research (UXR) Anal^st - EqZino] Fitness ClZbs @ EQUINOX ï

User Interface Designer @ Ne\ York Cit^ DEPT OF HEALTH/MENTAL HYGIENE ï


