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CREATIVE BRIEF - PROJECT
·       What problem are we trying to solve for our user? The problem was that my partner’s feet gets cold when she’s indoors but she 
doesn't like to use socks.

·       Who is having this problem? Describe your client’s psychology, demographics, behaviors, etc. My client is specifically a teenage 
female. However, the demographics I’m trying to attract is people in the middle-class economy range, where the product is not too 
expensive (like the other alternatives) or too cheap.

·       What is the best way to help them solve it? There are better ways to actually help them solve this, however, because this project 
is a chindogu I had to create something that might not be the most practical solution.

·       What could we do or make? My idea is to produce a combination of a candle oil stand with a cushion that will heat up one’s feet. 

·       What would make people talk about or share it? The solution to this problem is very interesting, It won’t be something consumers 
would think of when one thinks of foot heaters.

·       How can they participate in the experience of this product? This product is made to be used, one can experience it by placing 
their feet on top of the UNTENZ. The process of lighting up the candles, taking out the matchsticks, and placing the candles. Making 
sure you won’t burn yourself.

·       What is the context (where and when) for engaging? The context of my product is currently in New York city, as the temperature 
is really cold. I’m sure a lot of people have these problems of getting cold. 

 



ELEVATOR PITCH - PROJECT

My name is Saskia Wulandiarti, and I am CEO of UNTENZ. We are a developer of heated products for 
the younger demographic, specifically for someone living in cold weather conditions. Our 

product/service will solve daily life problems associated to the cold weather in a smart way. We do this 
better, faster, cheaper than the competition, LENZ (heated products) because of several reasons. The 

main one being that it is more affordable, and the best part of our products is that it doesn’t produce 
any E-WASTE. At this stage we are still developing our branding, product development, and trails. We 

are seeking funding to be used to further grow our company. Thank you ! 
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