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RESEARCH 

WHAT IS A CHINDOGU?  

Chindōgu is a prank originating from Japan, which is done by a person seemingly inventing ingenious everyday gadgets that seem like an 
ideal solution to a particular problem, but are in fact nothing more than a useless gag.
An invention to be considered a worthy Chindōgu:

1.A Chindōgu Cannot be for Real Use—They must be, from a practical point of view, useless.
2. A Chindōgu Must Exist—A Chindōgu must be something that you can actually hold, even if you aren’t going to use it.
3. There must be the Spirit of Anarchy in Every Chindōgu—Chindōgu inventions represent the freedom to be (almost) useless and 
challenge the historical need for usefulness.
4. Chindōgu Tools are for Everyday Life— Chindōgu must be useful (or useless) to everyone around the world for everyday life.
5. Chindōgu are Not for Sale— Chindōgu cannot be sold, as this would go against the spirit of the art form.
6. Humor is Not the Sole Reason for Creating a Chindōgu— Even if Chindōgu are inherently quirky and hilarious, the main reason 
they are created is for problem solving.
7. Chindōgu are Not Propaganda— Chindōgu are, however, innocent and made with good intentions. They should only be created to be 
used (or not used).
8. Chindōgu are Never Taboo— Chindōgu must adhere to society’s basic standards.
9. Chindōgu Cannot be Patented— Chindōgu cannot be copyrighted or patented, and are made to be shared with the rest of the world.
10. Chindōgu Are Without Prejudice— Everyone should have an equal chance to enjoy every Chindōgu.

  



RESEARCH 

WHAT IS A CULTURE JAM 

● Culture jamming(sometimes guerrilla communication) is a tactic used by many anti-consumerist social movements to disrupt or 
subvert media culture and its mainstream cultural institutions, including corporate advertising.

● A form of political and social activism which, by means of fake adverts, hoax news stories, pastiches of company logos and 
product labels, computer hacking, etc.

● draws attention to and at the same time subverts the power of the media ,governments, and large corporations to control and 
distort the information that they give to the public in order to promote consumerism, militarism, etc.

  



CONCEPT - BRAINSTORMING

CLIENT INTERVIEW: AQUINA 

PROBLEMS: 
- needs gloves for hair dying 
- missing her guiling 
- her feet gets cold but she 

doesn't like to use socks in 
bed 

- likes to read while lying down 
on one side with lights but her 
room mate likes to sleep in 
the dark. 

- when cooking: the oil splash 
out and hits her hand which 
hurts a lot 



RESEARCH 

Firstly, I researched on heaters and 
heater products. 

Secondly, I specifically looked into foot heater products. 



RESEARCH 
The brand that really stood out to me was LENZ. They make 
these 400$ heated socks. 

“Lenz Battery Heated Socks are arguably the best electric foot warmers 
in the business. They use rechargeable lithium batteries to keep your 
feet warmer for longer periods of time. On a low setting, they can stay 
charged for up to 14 hours. You could spend all day on the ski slopes 
without ever feeling cold toes again. And because the batteries are 
rechargeable, you will be able to ski again the next day with no worries. 
You can get a full recharge in as little as five to seven hours.

● 49 % polyester, 29 % nylon, 10 % polypropylene, 7 % merino wool, 5 % 
spandex

● Functional sock with integrated heating element you don’t notice
● Toe region and balls of the foot are heated
● Optimal moisture transportation
● The lithium packs are easy to attach by means of press studs on the 

legband
● https://cozywinters.com/shop/heated-socks-toecap-4.html 

 

https://cozywinters.com/shop/heated-socks-toecap-4.html


RESEARCH 

LENZ ADVERTISING

 LENZ has a very strong aesthetic 
throughout their ads and website. They 
always include flames behind the products 
and uses a lot of red. 
Since my culture jam will 
be using this company 
I am thinking of taking 
their concept and making 
another brand that mocks 
LENZ but has its own 
identity. 
(I’m not a huge fan of 
the aesthetics of 
this company) 



INSIPRATIONS 



CULTURE JAM RESEARCH 

LENZ - SOCIAL COMMENTARY - 

+ There is a alternative to these $400 heater 
socks 

+ Buying unnecessary technology that is 
overpriced 

+ “the old way is the best way”, sometimes 
using traditional methods are the best 

+ Problems with technological waste 
(e-waste) = THIS WILL SOLVE THAT 
PROBLEM AS IT BURNS DOWN. 

+ The company is not transparent with their 
animal testing/use/cruelty 

text hinting these issues in my culture jam 



DESIGN SKETCHES MATERIALS

+ White Plexiglas 
+ Red Plexiglas 
+ Acrylic Glue 
+ Fabric 
+ Inside cushioning 
+ Thread 
+ Matchsticks
+ Candles 
+ Box for product 
+ Box for candles 
+ Box for matchsticks 

These are my three 
designs. 

Normally the candle stand 
is has a bigger height from 
the width. However, I want 
mine to be able for a 
person to place their foot, 
therefore I designed mine 
to be shorter in height has 
bigger in width. 

The reason why I want to use 
plexiglas, is that plastic can 
potentially burn too, therefore It 
emphasizes the message.  



PROTOTYPE
For this project I didn’t make a 
prototype because I knew If I carefully 
do all the planning right I wouldn’t have 
a problem. Especially when I using the 
laser cutter, which cuts really precisely. 

However, I made sure to work on one 
side first, to make sure there are no 
problems or mistake. I discovered 
several problems, that I easily fixed 
before going on to making the other 
box. I also printed most of my things 

first, even though it wasn’t 
completed to make sure the 
sizing was right, and the color 
turned out the same. 



PROCESS 

LASER CUTTING PROCESS 

CONSTRUCTING 
THE BOX 
PROCESS 
To construct this I precut finger joints 
to make sure it will be strudy, I then 
glued everything together with acrylic 
glue. 



PROCESS 

CUSHION MAKING 
For the top part I had to sew the 
fabric to make sure it is construsted 
neatly so that it will be easier to 
place ontop of the lasercutted box. 

BRANDING PROCESS 

After the 
chindogu itself 
was done, it 
took me a long 
time to finish 
the branding 
afterwards.  



PROCESS OF BRANDING ( MAKING THE PATTERN ) 
I spent a lot of time making the pattern, making sure it fits my ‘brand’. I really wanted to make an 
abstract pattern that represents my products. 

THIS IS AN ABSTRACT 
REPRESENTATION OF 

MY CHINDOGU 

REPRESENTING THE 
HEAT & FLAMES 

THIS IS AN ABSTRACT 
REPRESENTATION OF 

MATCH STICKS 

MORE ELEMENTS 
REPRESENTING THE 

HEAT & FLAMES 

THE BRAND IS VISIBLE 
ALL AROUND THE 

PATTERNS 



FAILIURES - TRAILS 

1. The first time I laser cutted my acrylics, I forgot to cut one 
part of the box. So I had to go back to the laser lab and 
redo the cutting which was very tedious. 

2. Initially, my culture jam ad was suppose to be with DYSON 
the company known for its hair dryers and vacuum 
machines. However, it was hard for me to connect my 
project and this company. I thought it would make more 
sense for me to focus on a less known brand with a 
stronger connection.  

3. The color scheme of my branding could be improved, 
especially as the color printer prints differently. I could have 
intensify the colors to make sure that won’t happen and 
give set a more aggressive tone. 


